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1. Basic concepts and categories of US positive law, Section 1.3. (2012). In Legal Aspects of Marketing and Sales (v 1.0). Retrieved from https://saylordotorg.github.io/text_legal-aspects-of-marketing-and-sales/s04-03-basic-concepts-and-categories-.html
2. When can someone bring a lawsuit? Section 3.6. (2012). In Legal Aspects of Marketing and Sales (v 1.0). Retrieved from https://saylordotorg.github.io/text_legal-aspects-of-marketing-and-sales/s06-06-when-can-someone-bring-a-lawsu.html
3. Alternative means of resolving disputes, Section 3.8. (2012).  In Legal Aspects of Marketing and Sales (v 1.0). Retrieved from https://saylordotorg.github.io/text_legal-aspects-of-marketing-and-sales/s06-08-alternative-means-of-resolving.html
4. Unfair trade practices and the Federal Trade Commission, Chapter 24. (2012). In Legal Aspects of Marketing and Sales (v 1.0). Retrieved from https://saylordotorg.github.io/text_legal-aspects-of-marketing-and-sales/s27-unfair-trade-practices-and-the.html
 
For More Information
 
1. Petty, R. (1999). Editor’s introduction: The what and why of marketing law. American Business Law Journal. 36(2): 239. 
https://doi-org.ezproxy.umgc.edu/10.1111/j.1744-1714.1999.tb00704.x
2. Alternative dispute resolution, Chapter 4. (2012).  In The Legal and Ethical Environment of Business (v 1.0). Retrieved from https://saylordotorg.github.io/text_the-legal-and-ethical-environment-of-business/s07-00-alternative-dispute-resolution.html
 

